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Fleishman Hillard

ÅFull-service communications consulting firm

ÅFounded in 1946 in St. Louis, MO

Å2,500 employees globally

Å80 offices in 25 countries over 6 continents



Some Fleishman Hillard Clients



ñIn the beginning was 

the Wordé

ñAnd the Word was 

made flesh.ò

John 1:1



ÅñMost companies are now competing with 

increasingly commoditised products, so the only 

differentiation is the customer relationshipò

ÅñRisk and profit lie in the customer, not the 

productò

ÅñMore and more market leaders are re-examining 

their business strategies and deciding that 

customer service and customer relationship 

management are the keys to future growthò

-- BusinessWeek

Relationships are Key



Where to Begin?

ÅAnswer the central question: 

ïHow will the program help the parish use 

communications to manage its relationships to 

achieve its goals?

ÅIn short . . . 

ïWhat is the strategy and what are the tools needed 

to execute it?



ñSociety is in the early phases of what 
appears to be a media revolution on 
the scale of that launched by 
Guttenberg in 1448 é The era of mass 
media is giving way to one of personal 
and participatory media.  This will 
profoundly change both the media 
industry and society as a whole.ò

- The Economist ïñAmong the Audienceò

A Survey of New Media, 04.22.06

A Communications Transformation



Social Networking Growth is Accelerating



The Numbers

Å79% of American adults used the internet in 

2009, up from 67% in Feb. 2005

Å46% of online American adults 18 and older use 

a social networking site like MySpace, Facebook

or LinkedIn, up from 8% in February 2005.

Å65% of teens 12-17 use online social networks 

as of Feb 2008, up from 58% in 2007 and 55% in 

2006.



First Stop ïThe Web



The Coming Wave



ïTransparent 

and open

ïCollaborative

ïPersonalized

ïValue-driven

ïMulti-channel

ïñUncontrolledò

Obamaôs winning social media strategy


