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Fleishman Hillard

A Full-service communications consulting firm
A Founded in 1946 in St. Louis, MO

A 2,500 employees globally
A 80 offices in 25 countries over 6 continents
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Some Fleishman Hillard Clients
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Relationships are Key

AfiMost companies are now
Increasingly commoditised products, so the only
di fferenti ati on I s the

AARRi sk and profit | ie in
product o

AfiMore and mor e ma {elxamining!
their business strategies and deciding that
customer service and customer relationship

management are the keys
-- BusinessWeek
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Where to Begin?

A Answer the central question:

I How will the program help the parish use
communications to manage its relationships to
achieve its goals?

A In short . . .

I What is the strategy and what are the tools needed
to execute It?

§ FLEISHMAN

uuuuuuuuuuuu CATIONS
ScHooLs HILLARD

oooooooooo




A Communications Transformation

NSoci ety 1s 1 n the early
appears to be a media revolution on

the scale of that launched by

Guttenberg in 1448 e The
media is giving way to one of personal

and participatory media. This will

profoundly change both the media

l ndustry and society as a

- TheEconomist T iAmong the Audience
A Survey of New Media, 04.22.06
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Social Networking Growth is Accelerating

Growth in Adult SNS Use, 2005-2009

46% of online American adults 18 and older use a social networking site like MySpace, Facebook or
LinkedIn, up from 8% in February 2005.
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The Numbers

A 79% of American adults used the internet in
2009, up from 67% in Feb. 2005

A 46% of online American adults 18 and older use
a social networking site like MySpace, Facebook
or LinkedIn, up from 8% in February 2005.

A 65% of teens 12-17 use online social networks
as of Feb 2008, up from 58% in 2007 and 55% In
2006.

§ FLEISHMAN

uuuuuuuuuu CATIONS
ScHooLs HILLARD

uuuuuuuuuu




First Stop i The Web

What people do when they start the
process of looking for a place to live

Lise the internet

A49%

Look through newspapers for ads and
articles

49

Ask a real estate agent for advice

47

Ask friends, family members, or co-
workers

31

LUse another source not mentioned
already

17

Lise television and radio

15

Source: FPew Intemet & Amencan Life FProject Sunvey, Sepfember
2007 n=314 for those who found a new place to five in prior year,

mangin of error is +5%.
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The Coming Wave

Share of SNS user population compared to internet user population, by age

The propotion of age group in the SNS population compared to its representation in the overall internet population for 2005 and 2009
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Obamabods
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I Transparent

and open

I Collaborative

" Personalized
" Value-driven
Multi-channel
AUncont
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